CASE STUDIES

Solution
We created National Letter Writing Day
Strategy

¢ Created the Day (21st May) as the
focus of our letter writing and
literacy campaign

Questioned ‘generation text’, kids
aged 7-14, to provide press with
content about the decline in
letter writing

* Recruited literacy expert Sue Palmer
to act as the key spokesperson and
briefed celebrity Hayley Mills as

our ‘face’

* Approached existing sponsors to be
ambassadors for their local media and
encouraged schools to participate in
letter-writing workshop with
local media

Results
* 104 pieces of coverage across
national print, TV, online and radio

¢ Following Hayley Mills appearing
on BBC’s The One Show, there was
a 36% increase in visits to Wotld
Vision’s website

* In one week, the uplift in visits to the
World Vision website was 43%





